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This morning

Who we are and how we approach pr
What is Talkability®?
How do you engineer It?

Examples of Talkability® in action
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70 cowboys &
Indians

based in camden
town, nwl

Started Sept 2000

5% largest consumer

G0 YEARS IN FUBLIC RELATIONS
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Some awards we’ve picked up
over
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Talkability
®isa
registered
trademark
of Frank

Public
Relations

The buzz that takes over and does the best marketitig for a
brand, product or service.

*Coming up with
strategic insights,
iIdeas, campaigns,

platforms and tactics
that create talkability®
are at the start, middle
and end of our thinking.

kickstarting word-of-
mouth 1s what PR is all
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The Talkability ® ‘black box ’
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Make-ability
Humour
Celeb
Reality
Controversy
Sex/nudity
Man bites dog
Surprise
Unbelievability
Nostalgia
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Meerkat Management

looking after the country ’'s most famous
mammal
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npower raises awareness of energy
saving light bulbs with  ‘Brighten Up
Britain ’, a light bulbs joke book campaign






Make-ability

Celeb



Kit kat launches its new female-only
chocolate bar senses, with girls aloud
winner of Best Consumer Campaign at
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Reality



Beatbullying launches its anti bullying week
campaign with ministers, ndubz and a
media blitz and reveals the rise in teen

sexting
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Controversy



Alton Towers introduces a Speedo
ban to make it's water park more
‘family friendly’
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Sex/nudity



To launch Race for Life 2008,
Cancer Research UK held a one-off
event with a difference — all the
participants were naked!
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Man bites dog



NS “Brown is the new White” as it changes the name of
Jimmy white to jimmy brown
Ninner of Best Consumer Campaign at the PR Week Awar
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Unbelievability



Gymbox launches a work out revolution
with “Human Weights”
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Nostalgia



The Big Knit & Innocent Drinks
reunite the St Winifred’'s School
Choir...all in aid of charity









