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Agenda

 What is a brand?

« How do others do it?

e QOur brand review — quick recap

e Our brand — where are we now?
 Some of the challenges along the way

« How are we doing integration?



What i1s a Brand? — a shared definition

A service or product with
tangible and intangible,
rational and emotional attributes,

which together make a unique offer.



Can | trust...?












How do other people do it?
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Tangible Intangible
Boats Tough
Equipment Courage
Sou’'westers Skill
Bearded Sailors Risking life
Heritage Cold & wet
Rational Emotional
National rescue service Volunteers
Training Saving lives at sea
Technology Danger - high seas

Prevention There when it's at its worst



How do other people do it?

He'll face 30ft waves,
blizzards, force 9 gales and
sub-zero temperatures
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How do other people do it?

Be Humankind E Outam




How do other people do it?
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Eﬁgfﬁfr we will bear cancer




How do we do 1t?

Our challenges
We have to raise the cash!
Don’t scare the horses

And drive people to our services
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OUR CASE IN A FEW WORDS



Competition - £1.2bn
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we faced three problems

 the public didn’t know who we were

» people affected by cancer didn’t know what we could do for
them

e people didn’t know how they could help

source: OLR Research



the space we want to occupy

terminally ill




everyone Is a partner

everyone can add something
everyone can help

everyone is part of Macmillan

we are all affected by cancer

we can all help

we are Macmillan



we changed our name

o why?

e ...our name does not reflect what we do

‘It was the ‘Relief’ that actually made me think, oh, this is
the end of the line’

‘Relief sounds like...the earthquake appeals, Tsunami
relief, that sort of relief’

‘"You think that they’re going to be giving you a lot of
morphine’
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Our first brand campaign

2007






outdoor posters
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Our second brand campaign

2008



Autumn 2008

If you're living with cancer you'll know that 3am moment. But thera is
a place you can go any fime, day or night, fo find a litfla peace of mind.
1t's called Share and you'll find it on the Macmillan website.

Thera, you <an take a look af what ather paopla are saying about livi
with cancer. Or if you want, you can join in the conversafion. And once
you start alking about what's on your mind, you'll find thet sema days
ii’s not all about cancer. i's about... life.

For information and support visit macmillan.org.uk

Mt oo Sppart, e b 1017, e oy b 454

THE
FAMIL

STILL NEEDS
FEEDING

1Hf
DOESN'T STOP 'i!j |

If you're living with cancer, it can ba hard fo falk 1o friends and family cbout
how you really feel. But the less you talk about i, the mere cancer becomes
all you think about. And the more alone you feal.

Every year wa help thousands of people find someana 1o talk fo. And, onca
you start falking, you'll find that some days life can stop baing all ahout
cancar, and just be about... life.

For information and support call
0800 500 800 or visit macmillan.org.uk

o o gt b BN, e oo 4







LIVING WITH CANCER
HOW MACMILLAN HELPED ME

Suzie France

The 18th May 2005 is a date I'll always remember
because it was my youngest son Harry's sixth birthday
party. And the day | found out | had breast cancer.
With just a few words my whole life had changed.
Immediately, the fears and questions started

crowding in.

Living with cancer you try to put on a brave face,

not wanting to show your friends and family just how
scared you actually are. But the more | told everyone

I was fine, the more isolated and alone | felt. And that's
where Macmillan comes in. My Macmillan nurse,
Carole, was there from the start, answering my
questions and helping me cope. With Carole | didn't
need to put on a brave face. And that helped me stay
strong for my family.

With Macmillan’s support things can and do get better.
So that some days it's not just about cancer...

it’s about life. If you or anyone you know needs help
dealing with the emotional effects of cancer, please
click here to find out how Macmillan can help.

Suzie France

WE ARE
MACMILLAN.
CANCER SUPPORT







Our third brand campaign

2009



WHAT MAKES A

GOOD
DAY?

A problem solved. Some answers. Or just a chance to talk
to someone who understands what you're going through.
When you're living with cancer, it's amazing how a small
breakthrough can make a big difference to how you feel.
Sorting out money worries, talking through your freatment
options or finding out how to cope with going back to work.
From diagnosis, through treatment and beyond, we're here
te help you find your way te mere good days.

For cancer support

at home, over the phone, call us free
on 0808 808 00 00 pondayro Friday, 5am-gpm)
Or visit us online, anytime

at macmillan.org.uk

WE ARE
MACMILLAN.
CANCER SUPPORT

#Anamilon Cancer Sapport, regithscad charity in England and Walar [261017], Sz ond (SCOZI007] and e bia of fan 604,



‘When you're living with cancer, the difference
between a good day and a bad day can often
come down to really small things.

Getting answers on something you're
worrying about. Finding out you can get
some financial support. Or just having a chat
with someone who understands.

Everyday Macmillan helps thousands of
people to have a good day.’



Objectives — it’s all about getting
people to call!

 Make Macmillan more immediate and accessible to
more people by launching the new phone service and website

o Drive 24,000 calls to the our new helpline number and deliver a
high quality experience

 Build on previous campaigns and reinforce ‘living with cancer’

* |ntegrate activity across Macmillan for biggest possible impact



Brand 2009
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What's new

Thee latest from our enling community...

Show me:

® Everything
{3 Cancer experiences

o's online

Paul Kan Janty

Summer Smith Rooiz
feid

Alex Connne  MNick Po#itt
Hanzford Myers

What’s new
Mew here?

HELLO

Let us show you what you
do on our online communif]

My first blog post

50 'm a little nervous to post
2 blog. but could really do...

Pasted to Jonty's blog by Jonty Roots
Apr 8, 2009 2:18 pm, 4 comments
Filed under: First, support, help. advice

- Wow, what a boow to the sys..
] 4 w2eks ago | was called in

(< ]

‘&'j Coping with loss of a loved one

15 replies, latest post by JamesD
Agr 8, 2002 2-18 pm

My mums cancer fight
2 repiies, latest post by Kari Smith
Apr 8,

20059 1-57 om
2000 157 pov

*blj I'm new and looking for someone.
— B repiies, latest post by AngelB
Apr 8, 2002 2:18 pm

Yummy Mummy aka...

Missing mum so m
gure what tc de wi

Today, 2:02 pm
1‘..-1’ b

Previous | Mext Updat

Activity

Wed, Apr 8, 2009

[ Adriar Buxton rephed to
post in Sample forum



nserts and door drops

GOOD
DAY?

See how people living
with cancer found a way
to have more good days.

WE ARE
MACMILLAN.
CANCER SUPPORT

BAD
DAY?

Find out how Macmillan
Cancer Support can help you
or someone you know have
more good days.

WE ARE
MACMILLAN.
CANCER SUPPORT

A free service for everyone
affected by cancer

If you or someecne you love is living with cancer, there
are days it can all be toe overwhelming. Living through
traatment which makes you feel worse, not better.
Worrying abaut the future and the fomily. Coping with
meney problems.

You need answers and support. And that's what wea're
here for — to help onyone offected by cancer get through
the bod days and have mone of the good ones.

Call us for answers 1o your questions aboul concor

‘Wou may hove questions abeout o spacific cancer typa or diagnoais.
D you may be worried about whot hoppens during treatment - or
after. Whaiever your guesiion, we have cancer support specialists;
i, s gy ol el bkt amplionatiinny

Call us for infermation on benefits and grants

1 you have money worries you can talk to one of our ssperisnced
banefits advisors nhout whather you may be sligible for financial
help. They can also help you with any questions you hove ohout
e 1o make rour claim

Call us if you just want to chat

Woar den’t need to have o specitic question ta coll us. Sometimes just
talking %o someane wha understands what you're going through
con be the best way fo get hrough o bad day, Al you need 1o

do is give us a call

Tessa, 39, Shropshire

After my dad's heanbreaking diagnosis, | umead
to Macmillan's belptine, They tald me about
troatmants, rosources, how 1o make my father
rmere comfortable, and carmforted me when | was
loaling melly low. It was invaluable

h Wales
1 1aking
N f

Claire, 43, Surrey

| called Macmillan s before my comulmrion
with my oncologist 1o talk about treatmeant
opticns. The persan | spoke fo was so helpiul
and knowledgeable. It meant that, when |
had my appointment, | was oble fo have o
discussion infarmed wilth the lacts

For cancer support at home,

over the phone, call free on

0808 808 00 00 IManddoy te Friday, Pam - Bpm)
Or visit us anline, anytime

at macmillan.org.uk

CANCER
UPPORT

AT HOME
OVER THE

PHONE

For answers, help or
just a chat call us free on

0808 808 00 00

(Monday 1o Friday, 9am-8pm)

WE ARE
MACMILLAN.
CANCER SUPPORT

CANCER
UPPORT

AT HOME
OVER THE

PHON

For answers, help or
just a chat call us free on

0808 808 00 00

(Monday fo Friday, 9am—8pm)

CANCER SUPPORT

WE ARE
MACMILLAN.

We’'re here to help people living
with cancer have more good days

If you or someons you love is living with cancer you'll
krow the good days really matter, The days you get
something sorted aw, finally get some answers, or just
have a chance to talk about what's on your mind.

And that's what we're here for = to help anyone affected
by cancer get through the bad days and have more of
the good anes,

We can help with answers to questions abeut cancer

You may have questions about a specific cancer lype ar diag

O you mey be warried abaut what happens during treatr

after Whatevar your question, we have cancer sp
give you cleer and helpiul explanations.

We can help with information on financial support

IF yous have money wiores you con falk 10 ane of our axperienced
benelits advisors abaut whether you may be eligible far financial

help, They can
how t male you

We can help if you just need a char

You dan'l need ko hove a specilic question 16 call us. Sametimes
telking 1o sameone who understands what yeu're gaing through

elp you with any questions you bave akoul
im

crnn be the best way ta get through o bad day. All you need 16 do
I give us o call

W your life hoe not beon alfected by cancer, buf you Krow
someans whao might need cur help, why nat pass on this leaflet?
And help them take the first step towords more goed days.

Tessa, 39, Shropshire

After iy dod’s heantreaking diegnesis, | lumed
to Macrnillan's helpline. They told me about
treatments, resources, hew 1o make my father
mere comfomable, and comiored me when | was
Toeling really low. It was valucble

Tersnce, &5, North Wales
3 siff ob 2

W Ires M work for

cabled Macmillen pust betore my consultation
with my oncologist 1o falk about treatmant
options. Tha person | spols to was so halphul
and knowledgeable. It magnt that, whan |
had my appalntment, | was able to hove o
discussion informed with the facts.

For answers, help or just to chat

about your day call us free on

0808 808 00 00 (vonday 1o Friday, an - Bpm)
Or visit us online, anytime

at macmillan.org.uk










Encouraging key communities to spread the
campaign message

Macmillan health and social care professionals

Non Macmillan health and social care professionals
Cancer Voices and self help and support groups
Community Fundraising

Coffee Morning hosts

Macmillan supporters



Integrating with Fundraising

Including an insert in 5,000 cold DM packs in October

Involving a range of Corporate Partners in the campaign including
Nationwide, npower, RBS, Outfit, Moto, and Diary Crest (who are
delivering 1.7 million door drops for us to their customers)
Including an insert and integrated letter in 30,000

Sales Christmas catalogue re-mail

But...






How did we do?

“| think whoever thought up the idea for this advert deserves a medal. For
the first time | saw an advert which really made me feel good. Some of the
Adverts about Cancer on T.V. have made me feel sad and depressed. But
the Macmillan Good Day advert, gave me a feeling of happiness and
comfort.” Member of general public

“I dunno what it is about Macmillan ads..They're brill and always seem to
hit the pulse. I'm currently a patient, and the ads always bring a tear to my
eyes in the way they are so true... “ Sim Handley (via facebook), general
public






Thank you!

Questions?



